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   In 2014, the total box office in the Mainland has exceeded 29.6 billion, 10.3 billion dollars at the end of the key starts in Hollywood. Now Hollywood is missing the <Blair Witch> 、<Saw> a spurt of brilliant people in a weak sigh and sneer at Hollywood's conservative and to mock her twilight zone. Chinese also hailed Chinese film can finally fight foreign films at the box office as equal. But Hollywood is maturity, though lacks some energy, but still follow her rules-“We're not in the ' cake ', we are making the cake.”   Studies of film has numerous research, also involves each aspect of the movie. Based on the study of traditional cinema film, focusing on mainly to movie monstery. Monstery refers to an intentional distinction in (or even opposed to) the usual meaning of "beauty" or “normal”, so as to achieve a certain relative of transcendence.   On the phenomenon of movie monstery refers to its pursuit of audio-visual spectacle, acts as a dream machine, like a box-office monster features. On contents of movie monstery, mainly through the following three levels of access to Justice's original desire: As a genre of monster movies, As the audience’s Monster-love, As a social trend of monster fashion.   Monster movie as a new genre, has expanded the definition of monsters, summarized by its characteristics and basis law of monster movies. Using Einstein's principle of relativity to discuss the operation of the monstery core: Beyond the beyond common sense but reasonable. In the form: Coexistence of the consciousness monster and material monster in the film with human beings in a relativistic four-dimensional universe. As identity of audience’s monster-love, expanded and now stuck in the mirror stage within the industry situation. Using psychoanalytic approach to analysis of film work itself on the audience’s moster-love. Its origins, effects, pattern, whether it's lust or pleasure, or even fraud, distress and lost. Monster-love is the love of ourselves; we've been finding projection of own or on the screen.   The development overview of cinema film, has now entered the era of Monster. People's definition of beauty is from the traditional ' single ‘towards‘ to ‘diversity’. Monster elements in the film are also gradually became a transcendent beauty, captured the audience and forming social trends.  
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以唤起恐惧、甜蜜、哀愁、崇拜，甚至对童年的回忆，达到一种对电影的怪物“恋”。                                                         
①斯拉夫柯·沃尔卡皮奇.周传基译.《走向真正的电影》[EB/01].http://www.zhouchuanji.net/wp/?p=1019，
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